
Definitions 
 
Ethos (Credibility), or ethical appeal, means convincing by the character of the 
author. We tend to believe people whom we respect. One of the central problems 
of argumentation is to project an impression to the reader that you are someone 
worth listening to, in other words making yourself as author into an authority on 
the subject of the paper, as well as someone who is likable and worthy of 
respect. 

Pathos (Emotional) means persuading by appealing to the reader's emotions. 
We can look at texts ranging from classic essays to contemporary 
advertisements to see how pathos, emotional appeals, are used to persuade. 
Language choice affects the audience's emotional response, and emotional 
appeal can effectively be used to enhance an argument. 

Logos (Logical) means persuading by the use of reasoning. This will be the 
most important technique we will study, and Aristotle's favorite. We'll look at 
deductive and inductive reasoning, and discuss what makes an effective, 
persuasive reason to back up your claims. Giving reasons is the heart of 
argumentation, and cannot be emphasized enough. We'll study the types of 
support you can use to substantiate your thesis, and look at some of the common 
logical fallacies, in order to avoid them in your writing. 
 
Take advertising, for example. Advertising that uses Ethos relies on authority or 
celebrity. When Michael Jordan became the spokesperson for Nike, it was an 
ethical appeal because it implied that if a person wore that sneaker, they could 
be as good an athlete as Michael Jordan. Ethos also appears in advertisements 
that use doctors to endorse medical products, or those that use "seals of 
approval" like when cars are endorsed by JD Powers and Associates. 
http://www.ispot.tv/ad/7Vzh/5-hour-energy-doctors-review 
 
Pathos relies on emotion. It can be positive ("Every Kiss Begins with Kay" for Kay 
jewelers = This product will get you love) or negative (think of the fear-mongering 
in political campaign ads). Pathos ads are not logical; instead, they prey upon 
people's desires to be loved and kept safe. 
http://www.youtube.com/watch?v=1VM2eLhvsSM 
 
Logos is an appeal that is based on making a person's life BETTER or EASIER. 
Advertisements that use logos promise you are getting the quickest, most 
convenient, or best product. They often use superlatives like -er or -est. For 
example, Brawny paper towels are "The Quicker Picker Upper" = other paper 
towels are "slower" at doing the job. Also, Burger Kings "Have it Your Way" 
campaign was an example of Logos because it implied a customization--have 
your food how you like it--versus other restaurants that just gave it to you pre-
packaged. 

http://www.youtube.com/watch?v=qkJTZqD6R7k 
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